OUTDOOR ADVERTISE
POLICY, 2010

Jammu Municipal Corporation, Town Hal,
MdJ/PS/COM/499/ dt. 27-9-201¢ ’ ammu No-

MENT

1. The Spirit of the Policy

1.1 Road Safety and Aesthetics
The policy is based upon a careful review of styg;
hoarfiings and it is for this reason that the outdooy advertising policy
require to consider the location, design, Slze or type ¢ sien along tEE
routes, where the potential for conflicts with traffic safety inhl hest. It
also requires enforcement measures to ensure that Structures agh ere to
these stipulations. )

The policy is based on the fact that while outdooy advertisoreniy
bring revenue to the city, it must be driven by considerations of safety
and aesthetics as well.

1.2 Working for City Aesthetics _

The policy is premised on the bziSIS"dlt'slt advertisements are pro-
moted primarily in parts of the cit.‘:’:_"Vhl"lf1 aré commercig] in nature:
business, industrial and discouraged in re51d.e{1t1al areag,

2. Guiding principles: Outdoor Advertlf;;lg Pl_Dl_ic-y 2010

The guiding principles of the Outdoor Advertising Policy are as
follows: - .

1. The policy for outdoor advertising 1: -ngEII, not by revenue
imperatives, but by city deYelopnllen illlalperatlves. Therefore,
in its implementation, it will be ctezlirro zt outdoor hoardings
are permitted only if they are n?ce devzlo safety hazard or if
they support the city’s public servi Pment and enhance
1 etics. : 1

2 i:iif ?)E(;Eli’lcy will explicitly workto discourage visual clutter. This

will be done by increasing the space between the billboards and -
in restricting large billboards to select areas of {1, city

3. The policy will actively promote the 1ilt‘ge Size billbs";rds in

commercial areas

4. The policy will promote the use of advertisine .

" g ng in what is
commonly known as "street furniture" Theseg are devices

€S on the safety of

2

al passenger vehicles, bus shelters,
shelters, public toilets and public garbage
306

traffic booths,
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to name a few. This is done tf’ in}prove the revenue
viability of these public provisions. But 1_t will bt; not;d tha; t}ﬁe
use of advertising space is not the primary Iilnc .lic:m of the
utility, it is its supporting function. Therefort_a, t eci ylaggncy
will ensure that the placement of the pubhc. utlh;y 1;: done
keeping in mind its public purpose, nott;;cst fh verilxzmg
viability. In addition, the agency_\mll.ensure.: a de pd .fan;
function of the "street furniture”is being maintained an 11; ::1{1)
then suitable punitive action must be taken against the

advertising concessionaire. . :
5. The policy is judicious in ensuring .that th(.er‘e is 3
differentiation bet wee nthe use of com_merc1a1 advarhmgg T}t
private advertising, where signage is used to 1 e1:1t11)i y . e
location of the owner of the building or the space within the
building. )
8. Control of Municipal Corporation
This is governed by provisions of section 115 to ]ilg of t};:ti) ﬁr
Municipal Act. As per the provisions of 1Ehe Municipa Ol'p?1i ko) s
2000, prior permission of the Commissioner 1S needed to display any
advertisement to public view. 4
"No person shall erect, exhibit, fix or retain or OV?' ?11;137 113113&
building, wall, hoarding, frame, post, }uosk/Blll Board (tod e I't.sp ;int
on electric pole) or structure or upon orin any .Vehlf.‘-le, anya veh ;i,seoever
or display any advertisement to public view 1n any_man{;elr:' Wt ateeyar
in any place within the jurisdiction of the"COI'poratlon withou P
written permission of the Commissioner. :
dJ M(ID) is also responsible to collect taxes by. section 115 (}))fi _the. (;]vl‘\T/Il(I'Jl
Act, from every person who displays any a_dvertlsement to pu 11c Vi i
any what so manner visible from a public street or public place, w1

some exceptions as laid down in the Act. ; o
JMC lgeeps a check on unauthorized and illegal outdoor advertising

and has the powers to remove or prohi.bit the.dlsplay Of: ?Ily Sugh
advertising. JMC can take punitive action against the violators by
imposi r imprisonment. ' y

possgfi:nﬁil;; of JIiVIC Act 2000: "Whenever any advertisement 1s
displayed in contravention of section 116 of the JMC Act, tl'(l; zaflr;ﬁs
actionable as per provisions of Section 119 :%nd 384 of the JMC Act. The
JMC has the authority to either give direction to the owner of pr(?perty
todismantle, remove, spoil, deface or screen any upau'i;.honzed andillegal
advertisement or JMC itself can take similar action.

facilities,
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No person except licensed or registered advepy; .
allowed to undertake the display of advertisement 1Sers or agencleS is
Persons or agencies who undertake the display of 5 On bghalf of others:
themselves as licensed or registered advertisers Wl_:}?rhSement, enro
and furnish in this regard the required informatiop d the Corporatmn

as may be determined by the Commissioner. » documents, surety:
The approval on placement or location of any advert; isible
from public place, their sizes etc are all provided by Jpj isement Wasi:: 3
re-position or remove any hoarding as per the Powers « JMC can oS fn )
The Commissioner’s directions are final and bingj, vested in them
advertisers. € on all outdoor
4. General permission criteria for advertisin
4.1 Outdoor advertising and Traffic Efficiency

The permission criteria for the display of advertisiy dovi ]
tended to ensure that a high level of safety for road ygg i levices are 1nci
and traffic efficiency is assured. 1s maintaine

An advertising device may be considered a traffj, Idbinn

+ Ifit interferes with road safety or traffic efﬁciencr
* Ifit interferes with the effectiveness of a trg fhic coy t i
* [fit distracts, obscures the drivers view ntrol device.
* s obstruction to road or othey -
i:a?ﬁiﬁegggrﬁans, cyclists or other road uSZI;‘;;lfrastructure,
Al ety e f}ierz ?ill'aiiieveral deviceS and the
cumulative effect of th0S ®5 May be potentially
i tial of an advertising d
o traffic hazard potentia evice )
ing E:its size, location, luminance anc_l baFkgTOun a Thevlilrles depend-
ally diminishes, the further the device is away from tlazard gener-
advertisement devices have been categorized gg per th, Ple road. The
\!\Category 1 \“Large-iormat advertisements nnlnl —_— ‘e,_f_ill_c}r 2010:
‘-. i ol and bridee o n s xed on |
———E220d flyover panels;

Advertisements m
: ounted on public a ities. [
toilets, garbage collection points etc; Tenities, like pblic

g deVices

Category 2:

Category 3: ( Fleets and transport relae

(_i_lﬂ @sjructure;
Category4: | Advertise ﬂ

mei S| ; s e
1t devices for self-advertising in commercial areas
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The application of control on physical characteristics is intended to
minimize the level of driver distraction.
Control of the physical characteristics of advertising devices shall be
as follows:
*  Advertising Devices
result in an Advertis

traffic sign. )
# Advertising shall not contain flashing red, blue or amber point
light sources which, when view ed from the road, could give the

appearance of an emergency service,
# All lighting associated with the Advertising Dfavi(_:e shal% be
directed solely on the Advertising Device and its immediate
surroundings.
External illumination sources shall be shielded to ensure that
external ‘spot’ light sources are not directed at approaching

shall not use shapes that could potentially
ing Device being mistaken for an official

motorists.

# Tllumination of advertising device is to be concealed or be
integral part of it.

*  Any light source shall be shielded so that glare does not extend
beyond the Advertising Device. .

* This permission criterion is not intended to apply to variable
message displays used by road authorities for traffic
management. Variable message displays located at bus stops

or similar places where messages are directed at, and intended

for, pedestrians (not motorists) are excluded but this should

not be displayed by any commercial agency / advertising
source.
4.2 Content Criteria for Outdoor Advertisement
The policy will be based upon self-regulatory controls and JMC shall
take action to modify or remove any Advertising Device that contravene
the Advertising Industry’s Code of Ethics, (refer List of Negative Adver-
tisements) or that otherwise causes a traffic hazard.
List of negative advertisements—
# Advertisement Containing Nudity.
* Racial advertisements or advertisements propagating caste,
community or ethnic differences
* Advertisement promoting drugs, alcohol, cigarette or tobacco
items
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* Advertisements propagating exploitation -
* Advertisement having sexual overtone
& Advert?'sement dep.ict.ing cruelty_to animgq
* Advertisement depicting any nation oringy;, .
* Advertisement casting aspersion of any brltutlon in poor light
* Advertisement banned by the Advertisgr,:1
or by law cat
* Advertisement glorifying violence
* Destructive devices and explosives dePiCting it
* Advertisement of Weapons and relg tod 1temg
firearms, firearm parts and magazines, amm
# Advertisements which may be defamatg,
threatening or unlawfully harassing
* Advertisements which may be obscene or contaj
or contain an "indecent representation of Womz P"Orx?og.raphy
meaning of the Indecent Representatio 0" within the
(Prohibition) Act, 1986 n of Women
# Advertisement linked directly or I:lndirectly to _
description of items, goods or services thap . o m-d-u o
under any applicable law for the time being i, force %?ib;:;;

but not limited to the Drugs and Cosmeticg 4 1940, the

Magic Remedies (Objectionab]e _
Drugs And Magi o Penal Code, 1860; or AdvertlSements)

Act, 1954, the Indi : :
* Any other items considered inappropriate by ¢} unieia)
3 i

bodies.

For all categories 0
4 devices which are directed at P
tising Device face should be easily

I will mimimize driver distraction.

Women or child

Or person
Council of Indi2

items (such as
Unition ete.)
> un law fully

£ devices (except Category 3 anq g
edestrians), text elemen¢g .
dis cernible to tra\re‘ling ot aIl Adve.r..
Additionally, asign sha] 1 e LS
easily interpreted so as to convey thl-?‘ reqm_.red ad\'el‘tisin 01\1101{1‘5 and
the viewer and reduce the period of distraction, 8 Message to
The content or graphic layout exhibited on a
ila%l av;;lidharé_\-to-rea@ and overlay intl‘ic_ate ty .
ta{:; Slgfoi;a;;;f propriate. Under no circumst
: In text sizes, which would

bassenger in a moving vehicle { [ 1
detrimental to the sm ' SL0p,

Ome Category

Tyt 0
dv Uising device panel
Pefaces and have letters
ances shoylg device com
. ecessitate the driver or
00th flg read ar}dfm‘ note down, which is
W of traffic and distracting for the driver.
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o maintain a proportion where, as
ar to occupy more than 20% of the

tted by the JMC.

Para 4

All signs shall be so designed as t
a general rule, letters should not appe
signage area, unless otherwise permi -
4.3 Structure Criteria for Outdoor Advertising .

Advertising Device structures including the foundations, for catego-
ries 1 and 2 devices, shall be designed and checked for extreme wind
conditions, extreme rainfall, earthquakes, soil bearing capacity etc and

shall comply with relevant Indian structural design standards, codes of
e designs shall be certified by an

practice and the policy guidelines. Th : _
experienced and practicing structural engineer and shall be submitted
tothe JMC before start of work at the site. The supporting structure shall

have a non-reflective finish to prevent glare.
aintained at all times. It shall

The device structure shall be well m
be painted in colours that are consistent with, and enhance t}-le surroux}d—
ing area and will be compliant with the criteria for colours laid out earlier
in this policy. _ .
Official road furniture such as official signs and delineator g‘l.ll.de-
posts shall not be used as the supporting structure of an advertising

device. )
The name of the Advertising Device license holder should be placed
in a conspicuous position on the device. _
4.4 Outdoor advertising devices and electrical connection e
The electrical connections and components in all Advertising De-
vices shall be in accordance with relevant Indian Standards and deszgl.led
to ensure that there is no safety or traffic risk. A copy of the electrical
contractor’s test certificate shall be provided to the Department._
diesel/ petrol/kerosene or any bio fuel,

No generator running on e
causing noise, air or water pollution would be allowed for providing

power for illumination of any outdoor advertising device.

4.5 Conservation Areas for Outdoor Advertising
There are certain areas where advertising may be inappropriate due

to the nature of the surrounding area. Under this policy advertising will
not be allowed in the following areas:
* National Parks / Sanctuaries, Forests etc

* Historical monuments, cremation grounds, graveyards etc

* Heritage areas
All religious places, like Temple, Mosque, Church and

Gurudwara etc.
#* BWducational Institutions.

*
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Exceptions to the above restrictions may apply ;
stances. For example for tourist service/accommodat;
vertising devices may be permitted as part of a regiona]

In rare and exceptional circumstances, applicatjqy,
sidered on a case-by-case basis by the JMC.

5. Summary of permissibility of diffet'ent

OUTDOOR ADVERTISEMENT POLICY, 201g

advertising devices
5.1 Summary for Category-1 Deuvices

para 5

D special circt™”
On businesses, 29~
tourist plan-

S would be con”

Category of

S.No. Description of Device Statug
’—\—________—
Permitted
. N itted
Subject t¢ ot Permitte
Gen.eral alld
Specific
Permissiop
Criteria
-____\—-d_
1.1 |[Billiboard / Unipoles / Bipoles B e
‘___—_
i. |Industrial Area Permitteq
I —
ii. |Commercial Area Permitted
1 e —
iii. |Recreational Area Permitted
—_‘_-___—_ﬂ
iv. |Crematoriumsand Burial
Grounds g

i

Transportation Areas like Airport /
Railway stations / Bus stations, etc.

Lvi.

Other areas like Residential area,

Institutional, Heritage, Monuments, etc.

~——f—__ |NotPermitted

\ vii. \On Rooftops of Residences

\ 1 —— —
| 12 |Building Wraps

L i. )CommercialArea

[Recreational Areq

Permitted

Permitted

Other areas like Residential area,

Institutional, Heritage, Monuments, etc. |

Not Permitted
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5.2 Summary for Category — 2 Devices
S.No. Description of Device Status
Permitted |Not Permitted
Subject to
General and
Specific
Permission
Criteria
2.1 |Public Amenity mounted devices: Permitted
Garbage and Toilet facilities
i. Residential Area Permitted
ii. |Commercial Area - Permitted
iii. |Recreational Area Permitted
iv. |Public Parks, Gardens etc. Permitted
2.2 |Roof mounted devices in Residences Not Permitted
5.3 Summary for Category — 3
S.No. Description of Device Status
Permitted |Not Permitted
Subject to :
General and
Specific
Permission
Criteria
3.1 |Bus Shelter Permitted
3.2 |Landscape Advertising Devices Permitted
Fence Advertising Devices Permitted
Devices mounted on Tree Guards Permitted ﬁ
3.3 |Traffic Barricading Permitted \
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i 5.4 Summary for Category — 4
\ \ : General Conditions
3 s . . . \_/‘I . } .
S.No Description of Device Staty The size of hoarding
B s shall be proportional
ermitteg | to the general average
GiubJect b |RLRe width of the butting
;era} ang road. Back to back
; DeF1ﬁc placement of hoarding
Crsllss‘ion shall be permitted. The
lterig average height of the
4.1 Fci?h:lay and Roadside vendor sign for Permitted B | base of the hoarding
self advertising should not obstruct
4.2 |Real Estate Si . — ] salemolegaior
&n Permutted pedestrians or vehicles.
4.3 |Welcome Si . -
£o6h Permltted The structural design
[ | 4.4 |Construction Sign for self advertising Permj fteg ——— of the foundation /
(1 \l\_/—’ footing shall be in
- accordance with the
6. Special Provisions for Display of Advertigey, p}rlesl"legt norms arilld
¥ €nts shall be necessarily
approved by the
S.No. Genfaral Description |  Specific iy authorized structural
Description | of Device Parameterg Conditions engineer and to the
; [t | extent that the
I. 6.1 |Advertise- : [T— e
L5 e e ;{oardmgs on |Standard Size Pla hoarding shall with
Hoardings Fheew’ Hoardings 12 [y~ <t of stand maximum wind
Ootpaths, x 12 feet 8 x 12" [g; ﬁrdlngs Since bus pressure etc.
Roof Terraces |feet tr:f;fms are major The minimum
or Grounds pOinItc gEner*futing distance between two
s dS: location of hoarding hall be so
mngsis maintained that the
feCommended at all proposed hoarding
Bus Station and few does not obstruct the
other important existing hoarding. As
locations which are far as possible,
abutting the major uniformity of size and
roads and National alignment thereof in a
Highways. | particular locality /
road shall be
maintained.
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a) 6.7 |Devices Signs shall be square
: mounted on advertising plates of
Tree Guard the specified

measurements. The
advertiser shall make
sure to plant,
maintain, prune and
water the plant
without causing any
damage to the tree
guard or the tree
guard adverlisin g
sign. No illumination
in any form shall be
permitted on the tree
guards advertising
signs.

e Rl

a) 6.8 |Traffic
Barricading

7‘

LN ST

On Premige Advertig ng Dev

Advertising sign shall
be an integral part of
the frame. The
advertising Strip can
be reflecting in ng ture,
No traffic booth/
traffic shelter / traffic
umbrella shaj) be

allowed to affix the
- advertisement.

Permission criteria X )
All on premises advertising devices/ b}lSlness/f;rade
restricted to commercial areas and authorized bllSlneSS/
ments within institutional areas.

* No sign shall be attached in any way to ty
* No Trade and Businegg gj

signs should pe
trade establigh.

ees or shrubs.
POSteI‘S or prlnted
nto any supporting

gn) meSSageS,

material of any nature ghg)) be pasted o

column, pillar gr post,

ice in any from shall not obstruct

(vertically and laterally), fire
ngs

any pedestrign movement
escape, door op window openi

Para 7
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No On Premise Advertising Device shall. be in any fl'tl)rm o;
manner interferes with openings required for light an
ventilation.

“ No trade and business sign shall be in any form or manner

interfere with fire safety transit/exit space requirements and
prescribed norms.

“ All On Premise Advertising Device should under no

circumstances reflect activity/activities other those
undertaken within the premises.

* No sign shall contain additional advertising -promoting

ises or
products or services other than approve use of t?le 1.)1‘1131:!.515;:1 :
site irrespective of whether that product or serviceisp ’
sold or available on the site.
All On Premise Advertising Device must have the compulsory
required information as under:'
(i) Name of the trade and business

(i) Shop/Premise number 0y
© All On Premise Advertising Device must conform to the

ial
prevailing laws with regard to decency, decorum, sSocl
harmony etec.

* All On Premise Advertising Device must conform to structural/

architectural discipline of the surface/ edifice/ building / open
areas. . :
Materials used and all On Premise l}d_vertismngevme should
be non-polluting, fire resistant and injury proof. n Lot
The cabling and conduit should be concealed frolm Vl:;1 i
sign and any supporting structure from all.aﬁg e];’.lildings
visibility from the street level and nearby higher I c;m
No sign under any circumstances shall be guppor}fie 1:1' br-,:
hung or placed on other signs. Each Slef Shi::ctural
self-supporting or fixed securely with the arc

structure. . T o
The sign information should be kept to a minimum 1n the
interest of both aesthetics and traffic safely.

* Where subordinate information is allowed, the name or use of

the business shall be the dominant message ontt.he 31521.13;70
supplementary (as in by lines, proc_luct spemfxca tméséresse Sg
propositions) and subordinate 1nforzr.1at1on_ 1? = thé
telephone numbers, and other such details) which see
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attention of drivers along vehicular stretches will be allowed
as they present a traffic hazard.

* All permitted signs would attract levies payable as outlined by
the JMC.
8. Implementation of the policy
8.1 Strategy for Authorized Existing Devices

JMC had permitted and authorizgd the display of_‘ Outdoor advertis-
ing at various locations prior to‘ drafting and actual Implementation of
the policy. There is a possibility that some of them may not be in
accordance to the policy currently drawn. .

It is important for JMC to apply the policy un_ifbr.mly all across
Jammu so that there is a consistent, afasthetlcal, functional and safe
outdoor advertising. However the cautlltzlnhhas t.o be ta_ken as of the
contracts and agreements that J Mcd‘gou Z‘l;e mined with authorized

and registered advertisers, the sudden or abrupt termination of the
ements would lead to unnecessary legal hassles. The
contracts (ir aﬁ;‘e ] st policy once it 1s approved can be relaxed for
?1;):[25;1?;2;;:5 /e firms with whom the agreement have already been

signed. .
8.2 Regulation, enforcemern
devices _conforming device instg]]
; d non-conl alled at o, 1 !
o unamhﬁjlzdsgdge, building ete shall be removed. Ng legie(;f(?y
t:aﬁ}%ropﬁrty;lv;warés any Vidgtor or unauthorized device, There wiy
= e show : =
be strict adherence t0 po;;y
on — Pena
8.3 Legal fctlozedings may be undertaken for an —
Legal procee®

" ing the devi
{ising Device (in addition to removing evice). The Unauthorigeq

- vt t >
advertisement will be removed1 ediately, at the cost of the advert.iser,

ST wired to be sive
for which no legal notice 1= Eeq ovist given, Whoey Cr contravenes
any of the above raentioned Provisions shall

be Punishable wi

N - nishable witl
which may extent to Rs. 5000/ " ndwith a fy rther fine which ma : e;tiig
to Rs 1000/- for every Fla.V dux'{ng which the offence continues yAll legal
el calll{be taen which falls in the jurisdiction of Jammu court Actigon

can be taken, apart from othepg provisi gt >

8 PEOVISION u ¥ .

defacement of Pyb]ic . 5100 under the J&K prevention of

Property act
8.4 Arbitration v

th Ac?y Controversy or dispute arising out of the permission granted to
ea

Vertiser, for display of advertisement in the JMC area shall be

nd removal of unauthoriseq advertising

orized Advyer.
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referred to sole arbitration of the Commissioner, JMC or any ot’her officer
nominated by him in this behalf either by himself or on p:-arty s request.
There shall be no bar to the reference of dispute to the arl.)1trator or s_uch
officer as nominated by the Commissioner even if the said oﬂic_er might
have dealt with the matter is transferred or vacates his office oris unable
to act for any reason, the Commissioner, JMC shall be cox:th“{t"iﬂ:;'l :O
appoint another person to act as an arbitrator, Wl?o sl-lall be elg"ﬂ;) e hj(s)
proceed with the reference from the stage at which it was left by
predecessor. 2D

No person other than the one nominated by the Commissioner, JI\:JIC
shall act as arbitrator. The decision of the Commissioner or the a'rbltri‘lfl)r
nominated by him, shall be final and binding on the party (ies). ef
limitation for filling claims for arbitration is 30_da_ys from the e-x‘?r}{acl)l
the contract period and in case no claim is filed within this piszrlocll{,:i its i
be presumed that there is no claim/dispute. The party invo P et o
arbitration clause shall specify the dispute or disputes, to be referre i
arbitration under this clause together with the amount or amoun
claimed in respect of each dispute.

8.5 Jurisdiction .

All disputes shall be subject to the jurisdiction of the courts of
Jammu only.
8.6 Indemnit : ’ .

A licensge/sign owner/applicant (license-e)‘ shall b'e reqzarec:}:.tc.)t;;
demnify the JMC for the designated Advert:asmg Device ar(1i ;(;ﬁlfw o8
located within the boundaries of JMC. The.hcensee Shail 111o:sets loises
JMC against all actions, proceedings, claims, d(.aman Tl 1 1; on th é
damages and expenses which may be broug_ht against, or o llj)evi o
JMC which arise as a result of the installation of an A‘_iv.e I.ﬂsmgd ;
The advertiser shall always be responsible for any anuI'nyI‘ ﬁﬁge
caused to or suffered by any person OI;: I:I'fg f}i Y ci:;;gﬁ;izl glzslasli:ﬁ

i ice/ advertisemen
f)(;tli)ISrcg:: lﬁ;iﬁidae;\iiiser who will also indemnify and safeguard the

JMC in respect of any such claim or claims.

8.7 I:Iz‘;l;r E;?;see shall provide evidence of publifz li?.bihty 1nsu1;13n(_:e foxf:
the advertising Devices and activities located within the b:oun aneﬁ acil
JMC. During the term and at its sole cogt and expense, the hcensge s

obtain and keep (in full force and effect in the joint names of the 11cens_ee
and the JMC) a public liability ins-urance -poh_cy for their respectlve
rights, interests and liabilities to third parties in respect of accidental
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death of, or accidental bodily injury to, persons;
property.
8.8 Appeals

Among other things, a person whose interestg
decision relating to an Advertising Device may log are affected by 2

Before lodging an appeal, the affected person shajj ‘%iz ]:uch an aplfgeh !
. a review of tD€

or :
Accident damag® ¥

decision.
The JMC shall provide a statement of reasong for th

9. Procedure for grant of permission
The following procedure will apply for grant of .
tion, exhibition, fixation, retention or display of any aq S§i0n for erec-
1. Every person desiring to erect, exhibit, fiy_ rEtVG_.-rtlsement:

advertisement shall send or cause ¢ ain or digplay an
Commissioner an application for Permis e_ send to tl—_;e
application form duly completed in aJ I‘e:mn' The said
submitted or cause to be Sl.lbmltted by the aPeC.ts shall be

Office against a proper receipt, The CgmmiSSiPPhcant in the

making such inspection as may bt? necessary an‘:inelf- may a,.fter

days after the receipt of the application, gra within thirty

or cancel the permission, as the case mg > Tefuse, renew

with the provisions of the Act, and the BYE-I: In accordance
under. WS made there

9. No applicatio

€ decision.

n shall be consit:{ered by the (3 o
;s not submitted in the -preSCI'led Perform Iolmn Issioner, if it
documents as are required by the pommissiOneriWIth all the
time. Any application submitted In any ot " tom fime to
deemed to be rejected “flthout any notice ang NG 'm shall be
C ehibit, erect, fix or retain UM ST Ve Aty lagg § Arson shall
etc. any advertisemeflt and display any advert; ding, wall
ublic view on the basis of the same. ISement to
g There shall be 1o deeme@ PETTISSION ey Y
of 30 days of the submission of g Dl AMter the expiry
scribed Performa along with g)) the & alon in the pre-
* 1f any tax on advertisement apg pe CUMents,
stipulated time after the demgpq Ralty is not paid within
recoverable as an arpegy of t o hotice, the same shall be
be deemed 1o ba tarm: ax and the S
- 0 be terminated, The Commica - on shall
at liberty o 60V (o e Lommissioner shall be
If any ﬂ(lvgp‘_; 10V6 the hoardings, ete.
on ﬂnyl d JSOIHGI}t grected, exhibited, fixed or retained
and and building unauthorized and in contraven-
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tion of provision of the Act and the bye-laws framed
thereunder, such advertisements or hoardings shall be

removed by the Commissioner without any notice whatso-
arding removal of such unautho-

ever and expenses reg . ’
rized advertisement or hoardings shall be recovered from

the concerned as per JMC Commissioner instructions.
10. Revenues
10.1 Tax to be paid in advance
The tax on each advertisement shall be payable in

concerned financial year.

All dues shall be payable in cash or by pay or
10.2 Commercial advertising fee for Category-1,2, 3

The Concession fee/commercial advertising fee, shall be decided
through a transparent tendering process.

For the following devices under category-2 the commercial advertis-
ing charges shall be applicable as specifically mentioned below:

I. Informal Advertising Display Board: The _devic? meant for
informal advertising is subject to the discretion of JMC

Commissioner to allow pasting of any advertisement after

charging fees.
II. Banner: The Commercial Advertisement fee on banner devices

shall be only regulatory charges of Rs100/sft/day shall be

applicable on banner signs.
IIT. Fleet advertising

a. for company owned

advertisement charges payab

Light Motor vehicle = 1000/- day

Heavy Motor Vehicle = 2000/- per day.
b. Service and Delivery vehicles: The commercial

advertisement charges payable for service and delivery vehicle
shall be Rs 540 per sqm/month/per vehicle or Rs

advance for the

der or by demand draft.

/ hired vehicles : The commercial
le per vehicle per month shall be:

per month
20000/- per vehicle per month.

10.3 Revenue from category-4 devices
No signage will be allowed beyond the length of the shop and the

width of sign on shop front/ facade shall not be more than 75% of the total
surface area of the shop front. Fees shall be charged by the JMC @ of Rs.

100/- sft per month for extra area used for signage.




